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MARKETING AND BRAND POSITIONING
	As companies develop internationally, a brand such as Bel Brand and the Laughing Cow Challenge can be the organization's best asset. Still, it can also lose its authority if it comes to mean something contrasting in every market. Victorious leveraging a label's power in the world requires organizations to consider collection and arbitrage plan all at one time, starting with defining the common "soul and heart" of everyone organizations brand and then conveying that in satisfactory words and music. In doing that, a chance for flexibility must be allowed because even the most minor factors in the market, such as the most negligible differences, can hinder a brand's success globally. After allowing flexibility, a pivotal point to consider is the brand's positioning in a particular market and how it can affect the organization's future contributions.
	Leveraging is a situation where an entrepreneur uses capital for maximum advantage. When positioning a product, much attention must be given to the consumers. In developed countries, the quantity of selling the product shouldn't be the same with developing countries like Africa. Positioning creates uniformity in various global markets and helps define target parts as the organization establishes itself to new countries. The best way to leverage a product in developing countries is by selling it in smaller quantities, which people can afford rather than premium prices like in other developed countries where the royal consumers well know the product. Through selling the product in smaller quantities, the product with establishing its roots deeply internationally, and at the same time, the product will remain true to the market since the price of the product will not change.
To determine my market, I will consider several factors, such as tailoring my marketing and sales endeavor to particularly reach the population that will buy my product. The key factor for me is to identify my primary market; hence, I can efficiently spend my funds. I must identify my consumers, their needs, where they reside, and how best can they afford the product. Then the next aspect I will consider is how large my target consumer is and whether it can sustain my business going forward. I must ensure that my target consumer needs must be reachable, and also I will come up with various ways to communicate with my target consumers. I will simply identify why my target buyer will pashas my product, partition my overall retail, and research my retail.
Insights are very crucial when attracting customers' attention and advertising the brand. I intend to use people's aspirations on what they aspire to become, such as using the names of successful people worldwide, such as football icons like Cristiano Ronaldo, to make clothes with his logo CR7. An insight like this one will drive football lovers into purchasing my products simply because they love football. This will be a way of positioning my product in the minds of the customers. The idea here will be to create a special impression in the consumer's mind so that the customer can relate something desirable like Cristiano with my cloth line. 
Product representation is whereby models are used in place of the product. It's a good way of marketing products because customers afterward exploit with regular visits in the store. By introducing mental images affects the consumer psychologically; hence this can end up making the business successful.
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